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A. Introduction

This is a proposal for a multi-phase project to engage diverse youth populations to increase 
popular support for action on climate change.  To maximize impact of this project, we are 
planning an online Climate Action Summit to inspire and educate young people, who are 
concerned about climate change, about how they can increase their impact.  

This planned Climate Action Summit grew out of our plans to promote a news story idea to 
many media outlets entitled "How the Youth Can Help Increase Popular Support for Action on 
Climate Change”, which was submitted to the Climate Emergency Fund last month.  This 
summit is now planned to precede this news story idea promotion and create a useful and 
inspirational “how to” video that could be mentioned in these news stories. 

Our goal is to significantly increase the number of young people who push for action on climate 
change through the use of high-impact visuals (images and short videos) in a variety of ways, 
including sharing them on social media.  To host this summit and promote awareness of it, we 
plan to invite leading climate change influencers to outline their ideas and recommendations 
about how people can best advocate for action on climate change.   Through this summit, we 
hope that many young people will become inspired to invest some of their time as climate 
change influencers in their respective communities.

Each influencer would be invited to provide a short video (15 minutes maximum) about what 
they recommend young people do to increase their impact.  As well, we plan to ask each of 
them to inform their audience (which includes many thousands of followers) about this summit 
and their planned presentation.  By engaging many social media influencers to provide their 
advice and promote this event in advance to their followers, we expect the number of people 
viewing part or all of this online event will be substantial.

After the Climate Action Summit, we plan to submit story ideas to leading news media outlets 
and online blogs about how the youth can effectively use social media to increase their impact.  

We have already prepared and shared a draft news story idea with CBC Kids News and 
Mclean’s Magazine and received positive feedback from them.  To view the story idea we 
shared with them, see: News Story Idea: How the Youth Can Help Increase Popular Support 
for Action on Climate Change (http://climatesan.org/acc ).  

Both of these news outlets indicated that they are interested to include information from our 
story idea in their programming and/or articles.  Therefore, we are optimistic that other news 
media outlets will also be interested in these ideas.

When the youth, who are already very concerned about climate change, watch or read these 
news stories, we expect that they will find, highlight and share more information about this 
change. When they do, they will motivate other youth to do the same.  This can be expected to 
create a significant amount of positive feedback that will help create a surge of popular support 
for action on climate change.  

To help people remain positive and understand how they can help rise to the challenge on 
climate change, we will also encourage the creation and sharing of informative visuals (short 
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videos and still images) about promising solutions to the problem.  This will help them 
understand that realistic solutions already exist; we only need to implement them on an 
adequate scale to rise to the challenge on climate change.

In addition to making more effective use of social media to promote action on climate change, 
we expect this initiative will do the following:

a) Increase popular support for climate protests such as the student climate strikes and 
extinction rebellion protests.

b) Motivate many young people to engage their family and friends about climate 
change and empower them with short visuals (videos and images) to support their 
arguments.  This is critically important since research has shown that educating 
children may be the best way to reach parents who don’t seem to care about climate 
change (http://climatesan.org/epcc ).

c) Increase awareness of existing solutions that mitigate and adapt to climate change 
(Climate Solutions), and as a result, increase financial and public support for their 
scale-up.

There are five phases to this project.  The first phase is to host an online summit to inspire and 
empower people to push for action on climate change.  The second is to prepare information 
and contact news media organizations about a story idea of how their respective audiences 
can find, create and/or share informative visuals about climate change.  We feel these two 
phases will have the highest impact of our proposal and should be implemented as soon as 
possible.   All these phases are outlined in the next section.

B. Project Outline

Given below is a more detailed outline of our proposal:

Engage the youth to increase popular support for action on climate change through the 
following actions:

1. Phase 1: Host Online Climate Action Summit to inspire and empower people to push for 
action on climate change

a) Preparation prior to contacting Influencers and potential sponsors

b) Contact Influencers and potential sponsors

c) Assemble content and finalize planning for the event

d) Promote the planned event

e) Host planned event and complete follow-up activities
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2. Phase 2: Prepare information and contact news media organizations about how their 
audience can find, create and/or share informative short visuals about climate change.  This 
includes:

a) Produce a short introductory video about how young people can increase their 
impact through social media.  This video would include ideas outlined in this document:
News Story Idea: How the Youth Can Help Increase Popular Support for Action on 
Climate Change (http://climatesan.org/acc ).

b) Create an improved version of our existing example short video (http://
climatesan.org/cv1 ) illustrating cause and effect of climate change.

c) Create a short video about an inspiring climate solution and how it can help mitigate 
climate change if implemented on a substantial scale.

d) Produce and host a set of short "how-to" webinars about this topic.

e) Build a list of media organizations that may be interested in doing this news story.

f) Update the ClimateSAN.org website with appropriate information, which has been 
prepared in Phase 1.

g) When notable news organizations publish a story about this topic, share this 
information with all the news organizations that have been contacted about this story 
idea.

4. Phase 3: Apply for charitable status for Climate Solutions Advancement Network 
(ClimateSAN.org ) so that it can more easily obtain funding to implement its mission on a 
substantial scale.

5. Phase 4: Enhance and update the video gallery on our ClimateSAN.org website.  Actions 
include:

a) Upgrade the editing software to enable each video to be associated with links to 
more information, including related videos.

b) Enable people to register on the ClimateSAN.org website and submit short videos 
and visuals for consideration.

c) Make it easier to share videos from the ClimateSAN.org video gallery on social 
media.

6. Phase 5: Refine and implement the media campaign to promote action on climate change. 
Actions include:

a) After completing the tasks outlined above, refine the existing proposed media 
campaign (http://climatesan.org/pccc ) plan based on feedback from media 
organizations and the public.
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b) Improve the overall look and feel of the ClimateSAN.org website.

c) Raise money to implement media campaign.

d) Implement updated media campaign plan.

If this proposed project is implemented, we expect it will significantly help many climate change 
activists who are involved in initiatives, such as the student climate strikes and extinction 
rebellion demonstrations, to significantly increase their impact.  As well, we expect it will 
increase public support for their initiatives.

C. Host an Online Climate Action Summit to inspire and empower people to 
push for action on climate change

As mentioned in the introduction section, we are planning an online Climate Action Summit to 
inspire and educate young people, who are concerned about climate change, about how they 
can increase their impact.  

The goal of this summit is to significantly increase the number of young people who push for 
action on climate change through the use of visuals (images and short videos) in a variety of 
ways, including sharing them on social media.  To host this summit and promote awareness of 
it, we plan to invite leading climate change influencers to outline their ideas and 
recommendations about how people can best advocate for action on climate change.   
Through this summit, we hope that many young people will become inspired to invest some of 
their time to become known as climate change influencers in their respective communities.

Each influencer would be invited to provide a video (15 minutes maximum) about what they 
recommend young people do to increase their impact.  As well, we plan to ask each of them to 
inform their audience (which includes many thousands of followers) about this summit and 
their planned presentation.  By engaging many social media influencers to provide their advice 
and promote the event to their followers, we expect the number of people viewing part or all of 
this online event will be substantial.

Mike Moll, founder of Social Media House (based in the Toronto Centre riding), will provide 
strategic leadership for this summit.  He is the co-director of a larger media campaign that we 
are planning to promote action on climate change.

To facilitate the promotion and production of this summit, we plan to utilize professional virtual 
summit software by Hey Summit.  This will help us minimize costs and maximize impact.

Given below is a detailed outline of our plans to implement this summit:

1. Preparation prior to contacting Influencers and potential sponsors:
a) Finalize section for "Online Climate Action Summit" on ClimateSAN.org website.
b) Set up accounts on selected social media platforms such as Twitter and Tiktok 
(Facebook and YouTube accounts are already set up for ClimateSAN).
c) Set up planned event (Online Climate Action Summit) on heysummit.com.
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d) Build contact list of selected "Environment" Influencers from the following:
i) Lists of leading online environmental influencers such as Top-20-eco-bloggers-to-

follow.

ii) Speakers from selected conferences.

iii) Contributors to leading social media channels, such as Hot Mess.


e) Develop draft template invitation to selected "Environment" Influencers.
f) Build contact list for potential event sponsors.
g) Develop draft template invitation to potential event sponsors.
h) Create a short (30 to 45 second) introductory video about this planned event that can 
be shared on social media.
i) Register Climate Solutions Advancement Network (ClimateSAN) as an independent 
non-profit entity.  (Currently, ClimateSAN is a project of Think Renewables Group, Inc.)
j) Develop proposed agenda for planned event.

2. Contact Influencers and potential sponsors
a) Send invitation to selected "Environment" Influencers and ask them to provide a 1 to 
15 minute video about what they recommend young people do to increase their impact.
b) Send invitation to selected organizations such as the ClimateFast.ca, which is 
facilitating "kitchen-table-conversations about climate change", to provide a 1 to 15 
minute video about what they recommend young people do to increase their impact.
c) Update "Online Climate Action Summit" section on ClimateSAN based on feedback 
from influencers.
d) Contact potential event sponsors.

3. Assemble content and finalize planning for the event:
a) Compile videos provided by climate influencers and selected organizations into the 
full planned program.
b) Select and compile interesting examples of short videos and images that can be used 
in planned event.
c) Check digital reproduction rights for selected videos and images.  When needed, 
formally ask for permission to use these videos and images in the planned event.
d) Prepare and create segments of videos by ClimateSAN that introduce this event and 
the speakers and help close this event on an inspiring note.
e) Finalize proposed agenda for planned event.
f) Create draft postings for selected social media channels about planned event.
g) Select and compile short videos about promising Climate Solutions such as Zinc-
based Energy Storage by e-ZN, Artificial Leaf & growing rice in seawater.
h) Incorporate messages from sponsors into event agenda.

4. Promote the planned event:
a) Post prepared postings on selected social media channels about planned event.
b) Ask influencers to promote planned event to their respective audiences.
c) Ask climate strike related organizations around the world to share information about 
event with their respective networks. 
d) Advertise the planned event on selected social media channels.
e) Just prior to the event, re-send invitation to planned audience and ask selected 
influencers and organizations to do the same.

5. Host planned event and follow-up activities:
a) Host the planned event.
b) Create a video gallery that includes all the short videos shown at the event.
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c) After the event, send update about content available to planned audience and ask 
selected influencers and organizations to do the same.  As well, update climate strike 
related organizations about this event.

D. News Story Idea: How the Youth Can Help Increase Popular Support for 
Action on Climate Change

Substantial action is needed to rise to the challenge on climate change, but unfortunately, in 
many countries, including Canada, there does not appear to be sufficient popular support for 
this action.  To increase this support, the youth can help since research has shown that 
educating children may be the best way to reach parents who don’t seem to care about climate 
change.

One way to dramatically increase the number of young people who engage their family and 
friends about this issue is to motivate and empower them with short visuals (videos and 
images) that help show the cause and effect of components of climate change along with links 
to more detailed information.  Young people, who are already motivated about this issue, can 
play a key role in motivating and educating more young people by showing them how they can 
effectively use social media to increase their impact.  

This peer-to-peer communication can be expected to create a significant positive feedback 
loop that can help create a surge of popular support for action on climate change.

We have assembled some background information and ideas for a news story about this topic 
that could be produced by media outlets that target an audience inclusive of diverse youth 
populations.  This story idea developed after some of us at Climate Solutions Advancement 
Network (ClimateSAN) viewed a news story by Campbell Baron on CBC Kids News about 
Understanding climate change, from a kid’s perspective.

Given below is a summary of the background information and some ideas for the proposed 
news story: 

1) There are a considerable number of short videos coming available about climate change 
that young people can share with each other, including the following ones:

a) National Geographic: Causes and Effects of Climate Change

b) Global Warming 101 | National Geographic

c) The Weather Channel Immersive Mixed Reality Climate Change

2) Individuals or groups of young people could regularly search for videos about climate 
change and share the best of them.  For example, see: 

a) YouTube search: short video climate change 

b) YouTube search: best short animated video climate change 
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3) In addition, young people can go to websites that have already assembled interesting visual 
content about climate change, such as:

a) Classroom resources reviewed by teachers for teachers by Learning for a 
Sustainable Future

b) Practical Action: Videos about Climate Change

c) Video Gallery by Climate Solutions Advancement Network

4) Young people can customize video content to increase the impact of their selected videos:

a) In cases where the most interesting part of the video is somewhere in the middle of 
the video, they could include a timecode (e.g., ?t=28s) so that the video starts at the 
desired time as shown here: https://youtu.be/h9Ug-anYyGY?t=28s .

b) If permission is given by the creators of a selected video, young people can isolate a 
very short segment (5 to 30 seconds) and share it on social media.  The video can be 
shared with a link to the full short video, which is often between 2 and 10 minutes long.

c) Create a webpage or social media posting for each selected video that includes links 
to more detailed information about the topic.  For example, here is a webpage that 
includes a 38-second video that visually connects melting in the Arctic to coastal 
flooding and links to supporting information. (This extra information enables people, 
especially youth, who want to learn more or show others more detailed information 
about this topic to do so easily.)

5) Young people can create their own channel on YouTube of their preferred videos and share 
them with friends.  For some examples of channels about climate change that have been 
created on YouTube, see:

a) Our changing climate channel

b) Crash Course Kids Channel

c) Hot Mess Channel

6) The news story could explain that research has shown that educating children may be the 
best way to reach parents who don’t seem to care about climate change.  For example, see 
this recent Smithsonian.com article: How Do You Educate Climate Change Skeptics? 
Empower Their Kids to Teach Them.

7) This news story could be created in collaboration with some of the students involved in 
school climate strikes who want to learn more about how to increase their impact.

8) The short visuals that are shared should be about both the reality of, and promising 
solutions to, climate change.  This way the intended audience can see both the need for urgent 
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action and that realistic solutions already exist—we only need to implement them on an 
adequate scale.

9) In addition to a news story, a set of webinars could be developed and hosted that explain 
the above information in more detail.  This would enable motivated young people to learn 
more, make suggestions, and be given an opportunity to ask questions about the topics 
covered in these webinars.

E. Outline of Multimedia Campaign Encouraging Action on Climate Change

Our Multimedia Climate Change Campaign is focussed on sharing visuals about both the 
reality of, and inspiring solutions to, 
climate change.  This includes very 
short videos that illustrate cause and 
effect, which can be easily 
shared across social media platforms 
to increase support for a wide range of 
Climate Solutions.  An example short 
video “illustrating cause and effect” is 
shown at the link below this image.

In 38 seconds, this video connects 
melting in polar regions of our earth to 
increased coast flooding.  To view background and related information about this video, 
see LINK.

By utilizing a wide range of short videos such as this one, we can create broad public support 
for action on climate change, especially amongst people who are not focussing on 
climate change issues in their daily routine.

This campaign will include empathy-building visuals that range from images to 3D mixed reality 
(MR) videos.  Through sharing of this content, ClimateSAN will foster increased empathy and 
action.

In addition to creating more support for initiatives and government policies to help mitigate 
climate change, this campaign can generate more support for participating organizations. 

Each participating organization can share media that both helps create more support for 
climate change mitigation and promotes their area of interest.  For example, organizations 
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building renewable energy systems 
can promote their products and 
organizations focused on reducing 
waste can promote their programs.

Recently, our group, the Climate 
Solutions Advancement Network 
(CSAN) and Climate Social LLC, 
prepared a short video about this 
proposed campaign, which can be 
viewed by clicking on the link below 
this image.

If the video will not play, 
see: Video on Youtube.  You 
can view the PDF version of 
this same presentation at 
this link: Slideshow.  In 
addition, you can view a 
document that includes more 
specific details about this 
proposed campaign and 
several links to more 
information at this link:

Draft Outline Multimedia 
Campaign to Encourage 

Action on Climate Change

The goals of our proposed “Multimedia Campaign Encouraging Action on Climate Change” are 
as follows:

a) Increase political support for climate change mitigation and adaption. 
b) Increase support for existing climate action related groups (e.g., Climate Action 
Network Canada ) and their goals. 
c) Increase support for Climate Solutions Advancement Network (ClimateSAN) and the 
Climate Solutions it is advocating.

This proposed campaign will help individuals and organizations increase support for their own 
initiatives and goals, which is one of the most effective ways of simultaneously moving forward 

Proposal-to-engage-youth-for-climate-action2-2019-09-14.pdf	 Page �  of �10 14

Short Video about Media Campaign to Encourage Action Climate 

Example image that can be shared on social media 

https://climatesan.org/media-campaign-to-encourage-action-climate-change-video/
https://www.youtube.com/watch?v=NlHa9P8oAHE
http://thinkrenewables.com/share/Campaign-to-encourage-action-Climate-Change-201_bss.pdf
http://thinkrenewables.com/share/Campaign-to-encourage-action-Climate-Change-201_.pdf
http://thinkrenewables.com/share/Campaign-to-encourage-action-Climate-Change-201_.pdf
http://thinkrenewables.com/share/Campaign-to-encourage-action-Climate-Change-201_.pdf
http://thinkrenewables.com/share/Campaign-to-encourage-action-Climate-Change-201_.pdf
https://climateactionnetwork.ca/
https://climateactionnetwork.ca/
http://www.climatesan.org/
https://climatesan.org/media-campaign-to-encourage-action-climate-change-video/


to resolve complex problems.  Helping and encouraging people to focus on and fix problems 
they are passionate about has been recommended by Jim Lord and Pam McAllister in their 
inspiring (and now free) book called What Kind of World Do You Want?

The alarm about climate change expressed recently by many climate experts in the media and 
in the recent report by the Intergovernmental Panel on Climate Change (IPCC) may help 
generate increased interest in our proposed campaign.  To view a summary article about this 
report, see: IPPC report summary. 

There is a rapid growth of interactive virtual reality (VR) videos being created about climate 
change-related issues around the world. These VR videos can serve as an empathy-building 
communications tool to increase awareness of climate change-related issues and the urgent 
need for action.  Given below are some links to some 360-style VR video content about climate 
change issues:

a) CNN’s 360 Video Initiative on Arctic Melt 
b) CSAN’s video gallery & click: Climate VR & Related button 
c) With.in – Extraordinary Stories in Virtual Reality.  (See above for the one about 
melting ice.)

For more information about VR videos and the growing number of ways to view VR content, 
see: VR Videos. 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F. About Us


1. About Climate Solutions Advancement Network (A project of Think Renewables Group, 
Inc.):

ClimateSAN is focussed on promoting awareness of the reality of climate change and 
investment in solutions that adapt or mitigate this change (Climate Solutions) in order to 
help accelerate implementation of these solutions.

ClimateSAN is a network for people who:
• Feel not nearly enough is being done to rise to the challenge of climate change and 

are motivated to help take action.
• Believe investments in Climate Solutions should be much broader in scope than 

just clean energy technology.
• Realize that more funding is needed to demonstrate affordable climate change 

solutions.

2.  About Climate Social, LLC:
Climate Social designs networking strategies to build compelling brands, implements 
media campaigns, promotes high profile events, and engages communities that 
proactively create positive impact.  It has completed campaigns for a wide range of 
clients, including Sustainable Brands, EarthShift Global, and TriplePundit.


Climate Social fits uniquely at the intersection of social media and sustainability – 
fluently communicating on today’s latest platforms on the trends in responsible 
business, while promoting client organizations’ work for the environment, society, and 
equitable economics. Focus areas include project-based campaigns, blog content 
creation, social media skills training, newsletter publications, and more.

3.  About Social Media House:
Social Media House is a Toronto based social media and digital marketing agency that 
has helped hundreds of businesses grow their client base through digital marketing, 
content development, online advertising, social media strategies, one-on-one training, 
and media campaigns.
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https://climatesan.org/about-us/
https://thinkrenewables.com/about-us/
https://climatesocialmarketing.com/
https://sustainablebrands.com/
https://www.earthshiftglobal.com/
https://www.triplepundit.com/
https://socialmediahouse.to/


G. Media Campaign Team (click on names beneath images for more info)

Proposal-to-engage-youth-for-climate-action2-2019-09-14.pdf	 Page �  of �13 14

Marissa Rosen, Media 
Campaign Advisor, 

ClimateSAN, and Founder, 
Climate Social, LLC

Dufferin Warren, Media 
Campaign Advisor, 

ClimateSAN

Simone Ferreira, Director of 
Business Strategy, 
ClimateSAN Media 

Campaign, and CEO of TMT 

Paul Stevers, Co-founder 
and Co-director of Media 

Campaign, ClimateSAN, and 
President, Think 

Renewables Group

Mike Moll, Co-director, Media 
Campaign, ClimateSAN and 

Managing Director & 
Founder of Social Media 

https://climatesan.org/marissa-rosen/
https://climatesan.org/simone-ferreira/
https://climatesan.org/dufferin-warren/
https://climatesan.org/paul-stevers/
https://climatesan.org/mike-moll/
https://climatesan.org/mike-moll/
https://climatesan.org/dufferin-warren/
https://climatesan.org/marissa-rosen/
https://climatesan.org/simone-ferreira/
https://climatesan.org/paul-stevers/

